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Né kété epoké gé shogéria globalisht po kalon, Marketingu Dixhital éshté né
kulmin e tij. Krahasuar me metodén e vjetér té marketingut tradicional, kjo
metodé e re e marketingut ndihmon pér té komunikuar markén dhe realizuar
shitjet né cdo cep té botés. Té béhesh nje marketier dixhital éshté njé udhétim.
Komunikimi digjital éshté rritur me shpejtési ndér aktoré té ndryshém té sferave
publike , politike dhe private - sé fundmi po aplikohet edhe né Shqipéri. Ekspertét
e marketingut e vlerésojné marketingun dhe PR online si mjet té fugishém pér té
komunikuar né ményré efektive me audiencé té madhe me njé kosto mé té ulét,
krahasuar me format tradicionale té marketingut komercial. Nga ana tjetér
teknologjia digjitale béhet mé e papérballueshme si né aspektin e kostos ashtu
edhe até té kontrollit té komunikimit duke sfiduar vecanérisht Mardheniet me
Publikun. Kompanité apo organizatat ¢do dité e mé shumé lévizin mé tej né
udhétimin e transformimit dixhital, dhe ajo cka duket éshté se strategjia digjitale
dhe strategjia e biznesit, sé shpejti mund té jené e njéjta gjé..

Pérshkrimi

Objektivat

Programi i Léndés

Java

Tema

Hyrje né marketingun digjital: Prezantimi i Iéndés, literatura, hyrje né Iéndé: bazat e marketingut
digjital , hyrje né strategjiné e marketingut digjital Chaffey, D. and Chadwick, E. F. (2016). Digital
Marketing: Strategy, Implementation and Practice. 6th Pearson Education. Fq 2- 52 Rayan, D.
(2014). Understanding Digital Marketing, 3rd Edition, Kogan Page, fq 1 -17 Kingnorths, S. (2016).
Digital Marketing Strategy. 1st Edition. Kogan Page fq 1 - 28 Chaffey, D. and Smith. P. (2017)
Digital Marketing Excellence Planning, Optimizing and Integrating Online Marketing fq 1 - 44

Strategjité e marketingut digjital: Hyrje dhe bazat, Analiza e modeleve dhe kornizave; géllimet
SMART, SWOT, Prezantimi i tematikave té njé Projekti dhe Projektit Semestral, Ndarja ne grupe
pér projektin semestral Chaffey, D. and Smith. P. (2017) Digital Marketing Excellence Planning,
Optimizing and Integrating Online Marketing fq 103-143 Chaffey, D. and Chadwick, E. F. (2016).
Digital Marketing: Strategy, Implementation and Practice. 6th Pearson Education. Fq 174 - 243

Barrierrat né marketingun digjital: Teknologjia né epokén digjitale, Burimet njerézore, Kostot dhe
Buxhetet Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq 46- 65
Ninen, O. (2021) Contemporary Issues in Digital Marketing 1st Edition, Routledge fq 22-29

Planifikimi: Planfikimi efektiv strategjik; modelet e planifikimit; géllimet; objektivat; strategjité;
planet e veprimit; kontrolli; burimet njerézore; Kingnorths, S. (2016). Digital Marketing Strategy.
1st Edition. Kogan Page fq 66-88 Chaffey, D. and Chadwick, E. F. (2016). Digital Marketing:
Strategy, Implementation and Practice. 6th Pearson Education. Fq 488-476 Chaffey, D. and
Smith. P. (2017) Digital Marketing Excellence Planning, Optimizing and Integrating Online
Marketing fq 555-615

Kanalet digjitale: SEO-optimizimi i motorréve té kérkimit; PPC- kérkimi i paguar; rrjetet sociale;
posta elektronike; ekrani/display; mobile; fagja online/éebsite. Interaktiviteti i kanaleve.
Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq 89-163 Chaffey, D.
and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice. 6th
Pearson Education. Fq 31 - 37




Mediat Sociale: Pérkufizimi; Evoluimi; gjendja aktuale; pérzgjedhja e platformave; Pérdorimi i
tyre; Ndérlidhja e shkencés me praktikén. Quizi Chaffey, D. and Smith. P. (2017) Digital
Marketing Excellence Planning, Optimizing and Integrating Online Marketing fq 139-143 dhe fq
223-283 Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq 149-163
Chaffey, D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice.
6th Pearson Education. Fq 34 - 36 Phillips, D. Young, P (2009) - Online Public Relations_ A
Practical Guide to Developing an Online Strategy in the World of Social Media (PR in Practice)-
Kogan Page fq 136-148

Eksperienca e pérdoruesit online (UX): Konsumatori digjital; eksperiencat dhe prithshmérité e tij;
privatésia dhe besimi, faktorét gé ndikojné né to; vlerésimi i angazhimit té konsumatorit;
elementét thelbesoré pér eksperiencé efektive; mjetet qé pérdoren pér té identifikuar. Prezantim
i fageve té hapura né IG pér Projektin Semestral - Komente nga pedagogu & studentét
Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq 165 - 182 Chaffey,
D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice. 6th
Pearson Education. Fg 388-395 Ninen, O. (2021) Contemporary Issues in Digital Marketing 1st
Edition, Routledge fq 83-92

Komunikimi marketing : komunikimi duke pérdorur kanalet digjitale, Taktikat aksioni dhe
kontrolli, Planifikimi RACE; Trafiku dhe krijimi i tij; aspektet kryesore dhe teknikat e Trafikut;
Pérdorimi i duhur i komunikimit miks Prezantim i fageve té hapura né rrjetin social té pérzgjedhur
pér projektin semestral - Komente nga pedagogu & studentét Projekti : detyré kursi/ese
individuale “Analiza krahasimore e elementéve té marketingut digjital tw aplikuara nga 2
kompani konkurrente né website e tyre ” Chaffey, D. and Smith. P. (2017) Digital Marketing
Excellence Planning, Optimizing and Integrating Online Marketing fq 34 -35 , fq 44-46 dhe fq
139-143 Chaffey, D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and
Practice. 6th Pearson Education. Fq 31-32

Provimi Gjysmé Final

10

Plani marketing digjital: Planifikimi i duhur i fushatés digjitale; llojet e planeve; aplikimi i planit
sipas kornizés SOSTAC; Prezantim i fageve té hapura né rrjetin social té pérzgjedhur pér projektin
semestral - Komente nga pedagogu & studentét Chaffey, D. and Smith. P. (2017) Digital
Marketing Excellence Planning, Optimizing and Integrating Online Marketing fq 560-562 Chaffey,
D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice. 6th
Pearson Education. Fq 188-192 , fq 432-438

11

Analitika: Matja dhe vlerésimi: Korniza e matjes ; strategjité matése; komponentét e kornizés sé
matjes , fokusi dhe aplikimi i tyre; Prezantim i fageve té hapura né rrjetin social té pérzgjedhur
pér projektin semestral - Komente nga pedagogu & studentét Chaffey, D. and Smith. P. (2017)
Digital Marketing Excellence Planning, Optimizing and Integrating Online Marketing fq 214-250
dhe fq 603-606 Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq
82-83 Chaffey, D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and
Practice. 6th Pearson Education. Fq 550-560

12

B2B dhe B2C: Transaksionet né 4 format B2B, B2C, C2C dhe C2B; Llojet kryesore te pranisé né
internet; aktivitet thelbé&sore né marketingun digjital né kontekstin e transaksioneve; CRM -
costumer relation marketing - mardhéniet me klientin né kontekstin marketing ; ndryshimet bazé
té CRM B2B vs B2C Prezantim i fageve té hapura pwr projektin semestral Kingnorths, S. (2016).
Digital Marketing Strategy. 1st Edition. Kogan Page fq 33-36 Chaffey, D. and Chadwick, E. F.
(2016). Digital Marketing: Strategy, Implementation and Practice. 6th Pearson Education. Fq
625-642 Chaffey, D. and Smith. P. (2017) Digital Marketing Excellence Planning, Optimizing and
Integrating Online Marketing fq 4-8, fq 173-185

13

Mardhéniet me Publikun online: Si ka ndryshuar komunikimi né dekadat e fundit; implikimet pér
komunikuesit; influencat dhe audienca; kanalet e reja té PR; PR digjital dhe motorrét e kérkimit;
influencat online; lojtarét kryesoré Rishikim i njohurive thelbésore 8 leksionet e para Chaffey, D.
and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice. 6th
Pearson Education. Fq 502-506 Rayan, D. (2014). Understanding Digital Marketing, 3rd Edition,
Kogan Page, fq 1 -17 Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page fq
264-282 Chaffey, D. and Smith. P. (2017) Digital Marketing Excellence Planning, Optimizing and
Integrating Online Marketing fq409-4014 Phillips, D. Young, P (2009) - Online Public Relations_ A
Practical Guide to Developing an Online Strategy in the World of Social Media (PR in Practice)-
Kogan Page fq 10-19, 119-204




Prezantimi i strategjisé: Hapat pér tu ndjekur: E ardhmja digjitale: Rishikim i njohurive thelbésore
leksionet e tjera Prezantim paraprak i 6 grupeve pér detyrén finale projektit semestral Chaffey,
D. and Chadwick, E. F. (2016). Digital Marketing: Strategy, Implementation and Practice. 6th

14 Pearson Education. Fq 645 - 647 Rayan, D. (2014). Understanding Digital Marketing, 3rd Edition,
Kogan Page, fq 367-375 Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan
Page fq 284 - 305 Ninen, 0. (2021) Contemporary Issues in Digital Marketing 1st Edition,
Routledge fq 166-174

Projekti Semestral : Fushaté e ploté e grupeve “Krijimi i njé fage publike né njé nga platformat e
15 rrjeteve sociale” aplikimi i gjithé njohurive té marra té aplikueshme né detyré, Prezantimi nw
powerpoint nga grupet,

16 Provimi final

Parakushtet

* Kingnorths, S. (2016). Digital Marketing Strategy. 1st Edition. Kogan Page
* Chaffey, D. and Ellis-Chadwick, F. (2016). Digital Marketing: Strategy,
Literatura | Implementation and Practice. 6th Pearson Education
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* Phillips, D. Young, P (2009). Online Public Relations_ A Practical Guide to
Developing an Online Strategy in the World of Social Media (PR in Practice)-
Kogan Page

Referenca té tjera

Puné laboratori

Pérdorimi i komp.

Té tjera

Rezultatet e Léndés dhe Kompetencat

Studentét do té jené té pérgatitur me njohuri bazé pér marketing dixhital dhe PR, me mjete té

1 reja té komunikimit dhe metodat e pérdorimit té llojeve té ndryshme té mediave té reja

Studentét do té demonstrojné aftési mbi teknikat dhe aplikimin e njohurive té marketingut
2 digjital , vecanérisht né platformat e medias sociale dhe do té jené né gjendje té identifikojné
elementét kryesoré dhe mjetet e pérdorura té njé fushate dixhitale dhe mjete

Studentét do té jené né gjendje té kryejné studime té marketingut né biznes, pérvojén e
3 klientit, modelet e marketingut mé té zbatueshme né ményré qé ta pérdorin dhe aplikojné né
zhvillimin e njé strategjie efektive dixhitale té marketingut dhe PR




Ményra e Vlerésimit té Léndés

Notat e Ndérmjetme Sasia Pérgindja
Gjysmé finale 1 20
Kuize 0 0
Projekte 1 10
Projekte semestrale 1 30
Puné laboratori 0 0
Pjesémarrja né mésim 0 0
Kontributi i notave té ndérmjetme mbi vierésimin final 60
Kontributi i provimit final mbi vlerésimin final 40
Total 100
Ngarkesa ECTS (Né Bazé té Ngarkesés sé Studentit)
Aktivitetet Sasia Koh('e;)zrgéj)atja Ngark(c: sra!é;l' otale
Kohézgjatja e ku[sit (nge pérfshiré edhe javén e provimeve : 16 3 48
16x Orét totale té kursit)
Orét e studimit jashté klase (Parapérgatitje, Praktika etj) 14 2 28
Detyra 2 14 28
Gjysmé finale 1 10 10
Provimi final 1 11 11
Té tjera 0 0 0
Ngarkesa totale e oréve 125
Ngarkesa totale e oréve / 25 (oré) 5.00
ECTS 5.00




